
Appalachian Marketing Area Federal Order 5

 Whole Milk
Reduced Fat 

2% Low Fat 1%1/ Fat Free
Flavored Milk 

& Drink Organic Milk2/

2026
January 149,298,951 97,392,981 27,460,433 9,585,103 41,222,581 R
February 127,191,173 81,372,415 24,544,498 8,465,181 38,264,009 R
March 133,677,053 84,698,981 27,107,580 9,037,425 43,681,948 R
April 129,275,342 80,934,439 27,105,417 8,944,623 43,595,036 R
May 
June 
July 
August 
September
October
November
December

Total 539,442,519 344,398,816 106,217,928 36,032,332 166,763,574 0
Average  134,860,630 86,099,704 26,554,482 9,008,083 41,690,894 0

Buttermilk Eggnog
Total 

Packaged Other3/
Total Class I 

Use

2026
January 4,552,558 33,814 329,546,421 42,586,226 372,132,647
February 3,866,479 0 283,703,755 35,631,242 319,334,997
March 4,242,448 0 302,445,435 36,629,334 339,074,769
April 3,999,690 0 293,854,547 40,410,412 334,264,959
May 
June 
July 
August 
September
October
November
December

Total 16,661,175 33,814 1,209,550,158 155,257,214 1,364,807,372
Average  4,165,294 8,454 302,387,540 38,814,304 341,201,843
1/ Includes sweet acidophilus and miscellaneous.
2/ Includes Whole, Reduced Fat, Low Fat, and Flavored Organic milk products.
3/ Includes shrinkage, bulk milk, package inventory.
R - Restricted data due to less than 3 handlers.  Data is included in the buttermilk packaged disposition.  

Table 13                                                                        Utilization of Class I Product Pounds 

 - - - - - - - - - - Product Pounds  - - - - - - - - - -

- - - - - - - - - - Product Pounds - - - - - - - - - -

 2026 Statistical Summary


