
Appalachian Marketing Area Federal Order 5

 Whole Milk
Reduced Fat 

2% Low Fat 1%1/ Fat Free
Flavored Milk 

& Drink Organic Milk2/

2024
January 143,548,617 102,254,176 34,118,096 11,115,158 40,391,123 R
February 124,777,896 86,576,330 31,645,373 9,956,767 41,009,544 R
March 131,878,831 91,795,418 31,280,325 10,261,866 38,594,588 R
April
May 
June 
July 
August 
September
October
November
December

Total 400,205,344 280,625,924 97,043,794 31,333,791 119,995,255 0
Average  133,401,781 93,541,975 32,347,931 10,444,597 39,998,418 0

Buttermilk Eggnog
Total 

Packaged Other3/
Total Class I 

Use

2024
January 5,059,167 31,602 336,517,939 34,846,246 371,364,185
February 4,543,145 0 298,509,055 31,880,974 330,390,029
March 4,781,029 R 308,592,057 29,115,691 337,707,748
April
May 
June 
July 
August 
September
October
November
December

Total 14,383,341 31,602 943,619,051 95,842,911 1,039,461,962
Average  4,794,447 15,801 314,539,684 31,947,637 346,487,321
1/ Includes sweet acidophilus and miscellaneous.
2/ Includes Whole, Reduced Fat, Low Fat, and Flavored Organic milk products.
3/ Includes shrinkage, bulk milk, package inventory.
R - Restricted data due to less than 3 handlers.  Data is included in the buttermilk packaged disposition.  

Table 13                                                                        Utilization of Class I Product Pounds 

 - - - - - - - - - - Product Pounds  - - - - - - - - - -

- - - - - - - - - - Product Pounds - - - - - - - - - -

 2024 Statistical Summary


