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Farm Bill Forum & Topics for Public Comment Announced

OnJune 16, 2005, Agriculture Secretary Mike
Johanns announced thefirst Farm Bill Forum
and the topics on which the U.S. Department
of Agriculture will be seeking input from
America’s farmers, ranchers and rural
residents regarding the development of the
2007 Farm Bill. The 2002 Farm Bill, which
authorizes many of the programs operated by
USDA, expires with the 2007 crop year.

“Thenext farm bill will affect America's
entire agricultural community,” said
Johanns. “That's why | want to ask
America sfarmersand ranchers how our
farm policy isworking and how we can
make it better. | believe very strongly
that they deserveavoiceinthisprocess.”

Johanns noted that in hisremarks that he was
approaching the Farm Bill Forums with an
open mind. “I do not begin this process with
preconceived notions about the direction future
farm policy should take,” said Johanns. “We
will use the feedback we receive to help us
determinethe best coursefor anew Farm Bill.”

Throughout 2005, Johanns and other senior
USDA officials will participate in the Farm
Bill Forums that will be held across the
country. Thedates, |ocations and times of the
forumswill be announced asthey are scheduled
and be available onthe USDA website at http:/
/www.usda.gov. Thepublicwill beinvitedto
attend the forums and to present oral
comments.

The first Farm Bill Forum was held in
Nashville, TN, on July 7. The public was
invited to attend and participate in the forum.

Mike Johanns
Secretary of
Agriculture

In addition to accommodating approximately
400 in the audience, the forum also accepted
callsfrom across the nation.

Asthecurrent Farm Bill coversadiversearray
of program areas, six topics have been
identified to provide a framework for the
forums. The primary topics addressed at the
forumswill reflect various concerns affecting
rural America such as commaodity,
conservation, and rural economic
development issues. In addition, some
forums will be dedicated to other
important programs authorized by the
farm bill such asfood assistance, research
and education programs.

USDA will be seeking public discussion
on farm policy considerations regarding: the
competitiveness of U.S. agriculture in global
and domestic markets; challengesfacing new
farmersand ranchersasthey enter agriculture;
appropriateness and effectiveness of the
distribution of farm program benefits;
achievement of conservation and environ-
mental goals; and enhancement of rural
economic growth and opportunitiesto expand
agricultural products, markets and research.

The publicwill beinvited to provide comments
on six specific questions based on these policy
considerations:

1. How should farm policy be
designed to maximize U.S. competitivenessand
our country’sability to effectively competein
global markets?

(Continued on page 3)
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Appalachian Statistical Summary
June 2005 May 2005 June 2004
PRICES: (BaseZone)
Uniform Price $15.49 $15.85 $20.54
Class| Price 16.72 17.90 24.23
Class |l Price 13.06 12.78 14.31
Class|II Price 13.92 13.77 17.68
Class |V Price 12.33 12.20 13.72
Uniform Skim Milk Price $10.31 $10.57 $12.96
Class| Skim Milk Price 11.68 12.24 16.08
Class || Skim Milk Price 7.73 7.61 6.91
Class |11 Skim Milk Price 8.65 8.66 10.43
Class 1V Skim Milk Price 7.00 7.03 6.32
Uniform Butterfat Price $1.5830 $1.6141 $2.2958
Class | Butterfat Price 1.5576 1.7402 2.4890
Class || Butterfat Price 1.6002 1.5545 2.1838
Class ||| Butterfat Price 1.5932 1.5475 2.1768
Class |V Buitterfat Price 1.5932 1.5475 2.1768
PRODUCER MILK:
Class | 335,351,218 345,112,832 333,345,268
Class || 98,365,407 98,392,816 84,522,207
Class 1 44,297,114 51,497,578 35,505,395
Class |V 89,461,251 105,032,587 94,253,122
Total Producer Milk 567,474,990 600,035,813 547,625,992
PERCENT PRODUCER MILK IN:
Class | 59.10 57.52 60.87
Class || 17.33 16.40 15.43
Class | 7.81 8.58 6.49
Class 1V 15.76 17.50 17.21

May Milk Production Up 4.4 Percent

Milk production in the 23 major states during May totaled 14.2 billion pounds, up 4.4 percent
from May 2004. April revised production, at 13.6 billion pounds, was up 3.4 percent from April
2004. TheApril revision represented an increase of 0.3 percent or 35 million pounds from last

month’s preliminary production estimate.

Production per cow in the 23 major states averaged 1,754 pounds for May, 62 pounds above

May 2004.

The number of milk cows on farms in the 23 major states was 8.12 million head, 54,000 head
more than May 2004, and 9,000 head more than April 2005.
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First USDA Farm Bill Forum (Cont’d from page 1)

2. How should farm policy address
any unintended consegquences and ensure that
such consequences do not discourage new
farmers and the next generation of farmers
from entering production agriculture?

3. How should farm policy be
designed to effectively and fairly distribute
assistance to producers?

4. How canfarm policy best achieve
conservation and environmental goals?

5. How can Federal rura and farm
programs provide effective assistancein rural
areas?

6. How should agricultural product
devel opment, marketing and research-rel ated
issues be addressed in the next farm bill?
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Notice of these questionswas published inthe
June 17, 2005, Federal Register. Comments
will beaccepted at public forumsand may also
be submitted electronically viathe Internet at
the USDA home page (http://www.usda.gov)
by selecting “ Farm Bill Forums,” by e-mail to
FarmBill@usda.gov or by mail to Secretary
of Agriculture Mike Johanns, Farm Bill, 1400
Independence Avenue, SW., Washington, DC
20250-3355.

USDA will review the public comments
received by December 30, 2005, including any
analyses, reports, studies and other material
submitted with the commentsthat addressthe
Six questions.

July is National Ice Cream Month!

Designated by late President Ronald Reagan
in 1984, National Ice Cream Month isin its
21% year of celebration. National Ice Cream
day fallson thethird Sunday of the month and
thisyear’s official National Ice Cream day is
Sunday, July 17". It's no surprise that the
U.S. leadstheworldin production of icecream
and related frozen desserts—in 2004, the U.S.
produced around 1.6 billion gallons of frozen
dairy which generated about $20 hillion in
annual sales. More than 90% of American
households also consumeit.

What trend will ice cream and frozen desserts
take in the future? Although 2004 was the
year of health-conscious consumers with
sugar-substitute product “ Splenda®” and the
carbohydrate-conscious Atkins diet, 60% of
thefrozen dessert market accounted for regular
ice cream and 28% accounted for reduced-fat,
low-fat, light and nonfat ice cream. Sales of
“low-carb” and “ better for you” ice cream and
frozen desserts (such asreduced-fat, low-fat,
no sugar added) soared in 2004, however,
super-premium frozen products with
innovativeflavorsand mix-insremain popular.

National Small Farm Conference

The 4" National Small Farm Conference —
“Enhancing Opportunitiesfor Small Farmers
and Ranchers’ — will be held October 16-19,
2005, at the Sheraton Greensboro Hotel/K oury
Convention Center at Four Seasons in
Greensboro, NC.

National small farm conferences, held every 3
years, attract between 600 and 800
participants. They provide avenue for small
farm program leadersfrom Federal, state, and
local organizations to learn about successful
programs that help small producers enhance
incomes to levels comparable to other

economic sectors. Special attentionispaidto
programs that have the potential to be
replicated elsewhere in the nation. Each
conferenceis held in adifferent region of the
country to ensurethat adiversity of small farm
specialists and producer populations can
participate.

The conference is organized primarily by
USDA’s Cooperative State Research,
Education, and Extension Service in
conjunction with other USDA agencies and
other public and private sector organizations.
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Milk Market Administrator
P. O. Box 18030
Louisville, KY 40261-0030
ADDRESS SERVICE REQUESTED

Phone: 502-499-0040
Fax: 502-499-8749
E-mail: friedly@malouisville.com
TTY: 502-491-9124
Accessed through
KRS: 1-800-648-6057
or dial 7-1-1

WE’'RE oN THE WEB

http://members.aye.net/~usda

a Federal Milk Marketing Order Statistics - May 2005
Statistical
Producer Class | Producer Class | Uniform
Federal Order Deliveries Receipts Utilization Price
Million Pounds  Million Pounds Percent $lcwt
. 1 Northeast 2,142 901 42.1 15.35
National 5 Appalachian 600 345 57.5 15.85
Ice Cream Month 6 Florida 284 208 73.3 17.28
7  Southeast 724 380 52.6 15.73
30 Upper Midwest 2,265 365 16.1 14.05
@ 32 Central 1,360 351 25.8 14.21
33 Mideast 1,745 527 30.2 14.40
S 124 Pacific Northwest 629 180 28.7 13.98
% 126 Southwest 846 336 39.7 15.10
131 Arizona-Las Vegas 267 76 25.8 14.21
%ﬂ All Orders" 10,862 3,670 33.8 14.76

! Weighted average uniform prices at 3.5 % butterfat at announced locations.
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The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national
origin, gender, religion, age, disability, political beliefs, sexual orientation, and marital or family status. (Not all prohibited bases apply to all
programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape,
etc.) should contact USDA's TARGET Center at 202-720-2600 (voice and TDD).

To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, Room 326-W, Whitten Building, 1400 Independence
Avenue, SW, Washington, DC 20250-9410 or call 202-720-5964 (voice and TDD). USDA is an equal opportunity provider and employer.



